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or the past decade, I have thought of a book, possibly titled, 
Children of reforms. Like rushdie did with Midnight Children, I 
wanted to talk about Indians who were born in and around 1991. 
Although the book never happened, I spoke to hundreds of 
teenagers and young adults during this period. The idea was to 
capture what they think, how and why, as well as what are the 
conversations they have among themselves. Unlike many, who feel 
the reforms generation reads less, is less informed, and isn’t 
interested in broader spectrum of knowledge, I was stumped by 
their levels of curiosity and information.

It was insightful to realize that teenagers feel like grown-ups, and 
want the elders, be it parents, teachers, or others, to talk to them as 
adults. They don’t wish to be treated like kids; they are emotional-
ly and intellectually evolved to stand their ground with the older 
generation. What struck me is that the generation gap exists 
across generations. Each one thinks that the younger ones aren’t 
up to the mark. The youth feels that the older people live in a 
make-believe idealized and romantic world that exists only in 
their heads. Hence, there is invariably an ongoing, and ever-evolv-
ing, communication gap.

This explains why when it came to an issue on sexual and 
reproductive health among adolescents, our first thought was to 
present the conversations in an interesting, engaging, and interac-
tive manner. We struck on the idea of a graphic novel, with novel 
humanized characters, to talk to the youngsters. The text isn’t 
about sex, and includes issues related to philosophy, religion, 
sciences, literature, and culture. The dialogues flow in random, 
stream-of-consciousness manner. This is how we talk and think. 
Along with the graphic novel, there are insightful pieces, columns, 
and interviews by experts.

Now that the issue is with you, enjoy and share. Talk about our 
information, not only among yourselves, but with parents and 
teachers. Make our exclusive content inclusive, and available to 
larger sections. Connect with Queenie, Plato, Dovy, and Worky.
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Message from Laxmi Narayan Tripathi
Work with police

Work with state governments
Work on social acceptance

Cyber-safety 
Work with religious groups

Work on gender-neutral and inclusive laws
Political advocacy
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Ramdas Athawale, Minister 
of State for Social Justice 
and Empowerment, feels that 
awareness among people 
against deadly diseases like 
HIV and AIDS is the key to 
fight against it. He says that 
his ministry took several 
steps to tackle the issues, and 
is working on policies to 
address the vulnerability of 
drug users to get co-infected 
with HIV/AIDS. In an 
interview with outlook, the 
minister states that the 
government is committed to 
work for the health of the 
poor and deprived  

How serious is the problem 
of AIdS/HIV in India?
It is a global challenge. 
India also faces this prob-
lem, but our government is 
committed and has taken 
several actions in this di-
rection. Basically, it is a 
health-related issue and 
major work is happening in 
the health ministry. 
However, we are dealing 
with drug-related issues 
which are also one of the 
reasons for the spread of 
HIV from one person to 
another.  
do you think awareness can 
play a crucial role in con-
trolling the menace of HIV?
Yes, this is the most crucial 

Your ministry deals with the 
issues of social justice of 
transgender, beggars, disa-
bled, etc, and HIV is preva-
lent among some of these 
communities. What policies 
do you have to address the 
issue?
We are engaging with these 
communities and discussing 
their issues. There are pro-
grams directly aimed at bene-
fiting these communities. For 
instance, we are coming up 
with a beggar rehabilitation 
scheme under which we will 
rehabilitate beggars across 
the country. The problem of 
unsafe drug use is prevalent 
among beggars so we believe 
if we rehabilitate them, we 
can address multiple issues 
affecting them.
How successful is the minis-
try’s drug de-addiction 
programs?
We have opened thousands of 
drug de-addiction centers 
across the country and these 
have worked towards helping 
people get rid of the habit of 
drugs. I believe that criminal 
action against users is not a 
solution. I have opposed the 
provision of jail terms for ad-
dicts. They shouldn’t be 
treated as criminals. We 
should deal with these issues 
carefully in de-addiction 
centers. O 

fected syringes and put their 
lives at risk.
What are your thoughts 
about unsafe sex?
Personally speaking, it is a 
major problem but as I said 
it falls under the Ministry of 
Health and Family Welfare, 
which takes  several positive 
steps in this direction. I per-
sonally believe that sex edu-
cation is very important 
among adolescents so that 
they can be made aware of 
sex-related issues.

transforms lives of two million adolescents  
in six north-east states

supports Goi initiatives and global sDGs (3, 4, 5, and 17)

curriculum aligned with new education policy, national 
framework, and adolescence education program

addresses key topics like making informed choices, feelings, 
safe sex, consent, dating violence, self-esteem, peer 

pressure, substance abuse geder equality, and interet safety

uses pop art and culture to empower adolescents with 
critical life-saving information, promote healthy behavior

anthem song, Let’s Talk About It, composed  
by salvage audio collective

creates a digital platform to host online content, involve 
local influencers, and promote messages during festivals

features ai-based chatbot, the winner  
of society for international Development – Washington 

chapter innovation category

social media and youtube channel reach is 320 million

CriMiNaL aCTioN 
agaiNsT addiCTs isN’T 
a soLuTioN. i have 
aLways opposed jaiL 
TerMs for TheM. 
They Need To be deaLT  
seNsiTiveLy iN de-ad-
diCTioN CeNTers

AwAreness 
is the key

thing to do. We have to make 
people understand that they 
have to use safety measures 
and take precautions. 
Besides unsafe sex, one of 
the reasons for the spread of 
HIV is the reuse of infected 
syringes that many drug ad-
dicts use and get themselves 
infected. We have taken var-
ious measures, including 
campaigns and programs to 
spread awareness among 
the poor people, who out of 
ignorance often use the in-

healthier Lives, healthier People
The Birds and Bees Talk

a reckitt initiative

Ramdas Athawale 
union minister of State for Social 
Justice and empowerment
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Jeevan Prakash

 

Hiv continues to be a major 
global public health concern, 
having claimed nearly 36 

million lives so far. Globally, there are 
45.1 million people living with HIV, as 
per end-2020 estimates. In India, the 
HIV prevalence trend has declined 
after peaking in 2020 among adults 
(15-49 years). At last count, there were, 
on an average, 2.35 million cases in 
2019. Nationally, there were, on an 
average, 69,000 new HIV infections in 
2019. This translates into 190 new 
infections every day and eight new 
infections every hour.

There is no cure for HIV infection. 
Fortunately, HIV infection is entirely 
preventable through awareness. 
Therefore, awareness-raising about its 
occurrence and spread is the master 
key to protecting the people from this 
epidemic. The National AIDS Control 
Program lays maximum emphasis on 
the widespread reach of information, 
education and communication on 
HIV/AIDS prevention, making this the 
key thrust area.

 Awareness-raising brings about posi-
tive behavior change. Through this 
route the program promotes preven-
tion, and aims to reach 80% of the high-
risk groups and 95% of young people, 
and focus on high-risk groups such as 
commercial sex workers, injecting drug 
users, and men-who-have-sex-with-

men; 12 million highly-vulnerable pop-
ulation (migrants and truckers), and an 
equally large number of young women 
and men.

on December 1, 2021, the world will 
celebrate 33rd World AIDs Day. Since 
1988, its celebration marks a reminder 
of rapid and significant progress in the 
field of medicine to deal with HIV-
AIDS, especially prevention and im-
proving health outcomes across the 
world. As the world commemorates the 
thirty-third occasion, it is important to 
organize a variety of events to raise 
awareness strongly and regularly for 
prevention.  Equally important will be 
to inform the affected persons about 
the symptoms, diagnosis and treatment 
in the language they understand by 

FILL
lives with 
sMILes

Dr Sunil Kumar 
director General of Health Services 
union ministry of Health

projects along with in-house toilets in 
every home in villages, India is set to 
achieve important targets related to 
quality of life and achieving and main-
taining the viral suppression.

Also, India needs to continue to in-
vest in eliminating the stigma associ-
ated with this disease.  We, as a nation, 
have made significant progress in this 
direction, and will achieve a sea change 
with Jan-Andolan and roping in fa-
mous public faces from all fields, which 
will yield dividends that the country 
eagerly awaits.  I see this as a key strat-
egy in improving the percentage of 
people who shall move from suspicion 
to testing and testing to treatment.

Let us pledge to fill the lives of people 
living with HIV-AIDS with “smiles and 
acceptance”, rather than stigma and 
distancing. O 

their peers.
It is observed that improving housing 

and economic conditions of the 
low-income people with HIV improves 
the quality of life, and increases the 
possibility of achieving and maintain-
ing viral suppression. With the ongo-
ing ‘Swachata Abhiyan’ and housing 

        awareness is key to our fight against  
hiv/aids, and we need to keep our focus on 
adolescents and youngsters. The state of 
assam is making all efforts to educate young 
population to prevent its spread. on world aids 
day, we reiterate our commitment to continue 
working towards eliminating this scourge.

THIS World AIDS Day, UNAIDS will highlight the ur-
gent need to end the inequalities that drive AIDS and 
other pandemics around the world. Forty years since 
the first AIDS cases were reported, HIV still threatens 
the world. Increasing access to HIV awareness and 
prevention services will be essential if we are to get 
ahead of the HIV epidemic, and end AIDS as a public 
health threat by 2030. A people-centric approach is the 
key. Where public health systems engage communi-
ty-led networks and organizations, and empower the 
most-affected people, they are more successful at 
countering disinformation, ensuring the continuity of 
health services, and protecting the rights and liveli-
hoods of the most vulnerable. To get the AIDS response 
back on track, full engagement of this community-led 
infrastructure must become universal.

David Bridger
country director india
unaidS

Dr. Himanta Biswa Sarma
chief minister
assam

I l l u S t r a t I o n S  b y  a n u P r I ya
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and communicating the important message of 
sexual health and wellbeing. The brand has 
taken on the added responsibility to educate 
the youth on this delicate subject and help 
them understand their rights, needs and priori-
ties towards their health and wellbeing. We are 
working hard towards our purpose which is to 
protect, heal and nurture in the relentless pur-
suit of creating a cleaner and healthier world. 

We are aware that countries with laws and 
policies aligned to evidence, strong commu-
nity engagement and participation and robust 
and inclusive health systems have had the best 
outcomes, whereas the regions with the larg-
est resource gaps and countries with punitive 
laws that have not taken a rights-based ap-
proach to health have fared the worst. 
Therefore, we aim to create communities to 
drive change through ambassadors and cam-
paigns that are focused on making access to 
the highest quality hygiene, wellness, and 
nourishment a right and not a privilege.

The Global AIDS Strategy 2021–2026: End 
Inequalities, End AIDS is a long-standing 
global promise, the urgency of which has only 
increased post the pandemic. In 2015, all 
countries pledged to reduce inequalities 

 

IT has been 40 years since the first case of 
AIDS was reported in San Francisco. Since 
then, there has been huge progress in HIV 

prevention, treatment, and care to address this 
epidemic. NGos, governments, corporates, 
communities, individuals have ever since the 
1980s worked on increasing awareness on HIV 
and advocating action to address this deadly 
disease. By June 2021, 28.2 million people had 
access to HIV treatment, up from 7.8 million in 
2010, although progress can be made faster 
with higher investments and a bigger role of all 
key players especially now seeing high vulnera-
bility amid the CoVID-19 Pandemic. 

During this pandemic, digital and social 
media dependence has increased. There is a 
huge opportunity to unleash purpose led cam-
paigns based on the themes like Inclusion, 
Awareness, Consent, Protection and Equity to 
a much wider audience in a shorter timeframe. 
With Durex our interventions are focused on 
the youth who are vulnerable and ready to ex-
plore the world in all its glory. They are open & 
curious and one of the things that they are ex-
tremely keen to know about is sex.  

As one of reckitt’s leading brands, Durex, a 
91-year-old brand has been pushing boundaries 

within and between countries as a part of the 
UN Sustainable Development Goals. Ending 
AIDS and tackling inequalities will advance 
the human rights of key populations and peo-
ple who are living with HIV. It is critical to 
make societies better prepared to address 
these critical issues and ensure that ‘No one is 
Left Behind’. Fulfilling the promise to tackle 
inequalities will save millions of lives, will sup-
port economic recovery and stabilise and ben-
efit the society as a whole.

Ending inequalities requires transformative 
change that promotes inclusive, social, and eco-
nomic growth. Laws, policies, and practices 
need to protect every individual’s right and pay 
attention to the needs of disadvantaged and 
marginalized communities. It is time to act!

There are my three Mantras which I believe 
will be gamechangers towards making a difference-
w Engage culturally adaptive drivers and tools 
for driving behavioural change 
w Unlock the true purpose that will help create 
a wider impact
w reduce key barriers to open & curious con-
sumers in terms of visibility, equity and trial

Let us join hands to create a robust ecosys-
tem to address inequalities.  O

Purpose  
DrIves
ChAnge

Gaurav Jain 
Senior Vice President
South asia, reckitt
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 A Graphic Novel by 
Ujan dutta and Farzeen Kapadia

s e c t i o n  1

When Robert Rubin, the former Goldman Sachs co-chairman and the 
US Secretary of Treasury, penned his memoirs, In An Uncertain World, 
he talked about the world in general and his life in particular. However, 
he failed to mention that the most chaotic and tumultuous periods in a 

person’s life are the teenage years. Unable to grapple with extreme changes 
– physical, emotional, intellectual, and sexual (partly spiritual) – they 
either hide their selves or over-experiment. This may explain why the  

youth love to play Truth or Dare.

P o s t - T r u t h  D a r e s
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TruTh or Dare

TruTh

When wa s the first time 
you had sex,  and with 

whom?

i  agree

Sex? 
You mean. . .  I  don’t think 
that’s a conversation to 

begin with

It ’s about r ights, 
equa l ity,  multip le 

genders,  inc lusivity.

Awareness of sexual and 
reproductive hea lth, sex education is 

crucia l. Gender diversity and individua l 
identities is important. We are who 
we are, and we need to be a lways 

comfortable in our skins.  

Others, our friends, strangers, 
communities and society have to accept 

us the way we are, and we have to 
acknowledge the rights of others. Unless 
we do this, we have lost the plot. We can 
be the game-changers. It begins with us, 

parents, teachers, peers. 

You’re
 right

PlaTo, 18

DovY, 16WorkY, 15
Queenie, 17
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For example, not only does No 
Means No, you can say No at 
any stage of any relationship.

I was then into Erica Jong; 
mostly for her “frank 
treatment of women’s  

sexual desires”.

love is a mere word. 
it is temporary, as is 
the changing universe 

or multi-verses. Physics and 
relativity hint that there are 
parallel universes and, in each one, 
we live and act in each one. The 
only certainty is change. Your turn, 
Worky, Truth or Dare?

What’s feminism got to do with sex. even 
love, for that matter.

A few years ago, I read  
Camil ia Paglia’s Sexua l 

Personae, which shocked and 
criticized feminists. It wa s a 
provocative take on sexua lity 

and pornography in  
western art.
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Worky opts for dare. An excited Queenie asks him to 
send a f lirty text to a female friend. A startled Dovy 
admits she hasn’t ever done this. Queenie is stumped. 
Dovy explains that she believes in love before intimacy. 
Contrary to notions most teenagers aren’t exposed to 
sex. Many are virgins until their twenties and thirties. 

let’s play.
Be a sport.

But this is play. We don’t 
want you to do anything 
bad. We want you to 
choose, have a choice. 
Truth or Dare? We know 
you will opt for truth.

There are so many versions of love, 
how it happens, and how it connects 

to sex. Socrates, a s it was revealed by 
my namesake thousands of years ago, 

believed the opposite of what you said. 
One is first attracted to an individua l’s 
body, and then a ll beautiful bodies. It 

transcends to love of human character 
and moralities. And then to attraction 

and obsession with the  
souls – rea l love.

Schopenhauer felt that love 
was an illusion, a veil to hide 
and subsume the instinct for 
sex to perpetuate our species. 
as Darwin observed, we wish to 
make many copies of ourselves. 
We are photocopiers or 
duplicating machines that  
aim to populate earth.

i… don’t think i want to 
play. i have to finish Joyce’s 
ulysses, and then move on 

to Finnegan’s Wake.

This is peer pressure. 

next, you will ask me 

to smoke weed.
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What is truth? In the relativistic 
world, thanks to Einstein who was 

misinterpreted by culture-vultures, and 
the advent of post-modernism, which 

believed in severa l rather than universa l 
truths, there is chaos and confusion. 

I agree with De Beauvoir, who distinguished between 
authentic and inauthentic love. While men explored 

outside their relationships, women loved a single 
individua l. Real love is when women do what men do, 

when women feel what men do.

Indian philosophy has constructed and 
deconstructed love in myriad ways. As 
H iriyanna says, we believe in universa l 

love – love thy neighbor translated into 
love everyone. In Bhakti movement, love 

for God is mixed with feelings for another 
human. Krishna’s love for different 

women is sometimes difficult to define.

TruTh or Dare

Dare

Everyone has a different 
version. H istorica l truths 
are no longer written by 

victors. Everyone has a voice, 
amplified by socia l media. 

The winner is one with most 
followers. Oh well, in a way, 

the new truths are written 
by virtual victors. Damn!
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Take off your shirt, 

take a selfie of the 

upper part, and post 

it on your Insta.

How does it matter? 
 I get so many pixs. 

Talks around sex are 
democraticized due to 

socia l media. 

 Therein is the problem. 
As the Internet becomes free, and socia l 

media engulfs billions, there are no checks 
and ba lances. There are no gatekeepers to 

decide who needs to be kept out of the 
virtual heaven. So, everything, or many 
things, become hell. Remember Chanda,  

or Lenny, in Dev D?

That’s like D-Pix! This is 
preposterous. This is why the 
Internet has got a bad name 
now. This is how the World 

Wide Web transformed largely 
into the Dark Web.
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For many, the Internet is the portal, the 
Aladdin’s cave, to excitement and depravities 

within and outside us. We use it to visit 
porn sites. Ka lyug is a movie that brings 
to light the sordid details. We have access 
to many wrong things. Worse, porn is the 

medium to access wrong information. 

The point, Queenie, is that 
because we are extensively 
on socia l media, and most 
of us do not understand 
privacy settings and how 
to cyber-defend ourselves, 
we are prone to virtual 
and rea l violence.

Damn! Who knows where Plato’s Dare-
Pix will end up? 

Whose mobiles will it reach?

Hacked, that’s it. The movie, I remember a review, 

shows how we “bury a ll our raaz on the Internet”, 

which makes it “easier for people to hack into our 

lives, and turn it topsy-turvy”. This happens to 

Sam, a woman resident of the high-rises, who “dons 

designer clothes, and heads the editoria l team of a 

top fashion magazine… and has a Bollywood actor 

for a boyfriend”. 

Yes, the viewers felt that nothing could 
go wrong with her life. But, a s it turned 
out in the plot, everything did, the same 

review said. Fina lly, Sam murders the 
hacker, and uses the open-ness of socia l 
media to delete the evidence against her, 

and walks free.

Once her sexual MMS went vira l, just 
like what happened with a girl in a Delhi 

school, she went through a shocked 
childhood and “sent the nation in a 
lustful tizzy”. Disowned by family, 

friends, and society, Lenny becomes a 
sex worker. Today, MMS is passé, but 

socia l media is the new villain.

As online dating becomes the norm,  
a s we seamlessly swap right or left in a 

meaningless and enthusiastic manner, we have 
no clue of the person on the other side of the 
wireless connection. This can lead to online and 

relationship violence – physica l violence.

But dating and 
relationship violence isn’t 
physica l. It can turn into 
abuses that are verba l, 
emotional, and even 
financia l. Your partner 
may play emotional games, 
and stress you. She or he 
may say nasty things. Or 
pressure you regularly to 
extract cash or gifts.

to be continued after a short brake on Page 32...
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sexually. our products and campaigns are solely fo-
cused to educate and inform sexes on healthy and mu-
tually-satisfying sexual habits, and close the orgasm 

gap which has impacted 
millions of couples globally. 
Consumers seek solutions 
in the form of recommen-
dations and products that 
are designed to cater to the 
pleasures of both partners. 
This is an encouraging shift 
in the intimate wellness in-
dustry that will open many 
doors for couples as well  
as brands.

We observe heightened 
awareness and the rise of 
feminine sexuality (women 
actively involved and ex-
pressive towards address-

ing their sexual needs). Men now take notice, and are 
willing to do what it takes to ensure that their partner 
is satisfied. We are positive that as both sexes become 
more open and understand more on what the partner 
wants, it will help to close the glaring orgasm gap. O

glaring  
orgAsM
gAP
on sex education. Pornography cannot truly be the 
information manual on sex. It is extremely crucial to 
start having bedroom conversations where partners 
need to be more open about discussing their sexual 
preferences. Communicating openly about one’s sex 
life can bring about a dramatic change in a relation-
ship, and in the overall confidence of both partners.

It is amply clear that men and women respond differ-
ently to different stimuli. Each individual has a differ-
ent trigger that helps them to orgasm. As per the 
Journal of Sexual Pleasures, women take longer to 
achieve an orgasm, and tend to fake them merely to 
make the partner feel good. As per the Durex Survey, 
20% men suffer from premature ejaculation, which 
makes it tougher for a woman to reach satisfaction. 
But this can be addressed by focusing attention not 
just on penetrative sex (as pornography depicts) but 
on the other aspects of stimulation that help a woman 
achieve an orgasm. It is important to reiterate that 
bedroom conversations play an important role in 
breaking sex barriers.

As Durex, we innovate with a clear purpose – to 
liberate good sex for couples across the globe. our 
innovations are backed by consumer research to 
find synergies between what men and women need 

 

Men and women, as research shows, are 
different in terms of psychology and biology. 
This impacts the individual’s behavioral and 

emotional requirements, which are heightened when 
they seek intimate pleasure. Irrespective of our 
evolution, we find that a man’s need and desire to 
orgasm continues to be a bigger priority than address-
ing the sexual wants of a woman. This lack of under-
standing and addressing a woman’s need to achieve an 
orgasm has systematically increased the ‘orgasm gap’ 
between men and women.

Studies show that there is a stark differ-
ence between the number of orgasms 

experienced by men, compared to 
women, in a heterosexual relation-
ship. Durex Global Sex Survey 2017 
indicated that nearly 70% of Indian 
women do not have an orgasm every 

time they have sex, compared to 80% 
men who do. This orgasm inequality 

stems from both psychological and physio-
logical reasons. In fact, data shows that most men do not 
understand the female anatomy, and do not realize the 
massive impact it has on the woman’s sex life. We need to 
address this gap by bringing about a much-needed focus 

MeN Now Take NoTiCe, 
aNd are wiLLiNg To do 
whaT iT Takes To eNsure 
ThaT Their parTNer is 
saTisfied. as boTh sexes 
figure ouT whaT The 
parTNer waNTs, They 
wiLL uNdersTaNd eaCh 
oTher beTTer

Dilen Gandhi 
regional marketing director
South asia – Health & nutrition
reckitt
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  Sexual transmission accounts 
for 87.4% HIV cases 

  HIV prevalence high among 
sex workers and clients

  Condom usage limited in risky, 
low police toleration areas

  Brothels account for minority 
sex workers 

  Only 72.8% women (15-
49) had their demand for 
contraception through modern 
methods of family planning 
satisfied

The North Eastern states need support 

Issues affecting 
access

Sexual Health

Manipur, Mizoram and Nagaland lead the country in HIV 
prevalence as well as AIDS related mortality 

Glacial pace in behavior 
change related to 
intimate wellness 

 Less than 1 in 10 men use condoms in India 
 Nearly 4 in 10 women undergo sterilization to avoid 

pregnancy 
Source: NFHS 5

 70% of male adolescents between the age of 15-19 
and 78% of young males between the age of 20-24 
indulge in unprotected sex

Source:  NFHS 4

A concentrated HIV 
epidemic among the  
most vulnerable

 12 –14 times higher prevalence of HIV among MSM*  
transgender people vs. general population 

 Prevalence among people who inject drugs is 28 times 
higher than the general population

Source:  HIV Estimations, NACO 2019
* Men-having-sex-with-men

Mizoram Nagaland Manipur India
Adult HIV 
prevalence 2.32% 1.45% 1.18% 0.22%

AIDS-related 
mortality per 
100,000 
population

28.34 26.2 36.86 4.43

Source:  World Bank; UNAIDS

The country aims to decrease new infections by 75 per cent 
between 2010 and 2020 and eliminate AIDS by 2030.

Availability 

  Free condoms

  Socially-marketed 

  Female condoms 

Social Marketing 

  Subsidized condoms in 
high-priority districts

 100% coverage in  
high-risk areas

  Target truckers’ halts,  
migrant districts, large 
construction sites, 

NACO continues  
to fight the HIV/ AIDS 

epidemic in India 

Ensure availability and create 
demand for condoms

Ins & Outs of
Low awareness on intimate 
wellness is a barrier

 Knowledge of HIV prevention 
young people aged 15-24 years 
is abysmally low

 Women – 21.7%
 Men – 31.5%

Source:  UNAIDS
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to discuss issues around sexual and reproductive health 
has to be on the top of any vision or agenda. only a well- 
thought-out strategy can enable the creation of such 
public and private spaces, both in our homes and out- 
side, where there is no shame to discuss private and 
sensitive issues.

Instead of push factors, the pull ones that nudge be-
haviours in the right direction is important. Therefore, 
it’s important to take the empowerment approach for 
not just adolescents and young adults, but teachers, car-
egivers, healthcare workers and, most importantly, the 
key populations. There is also a large population that is 
infected with HIV/AIDS and other sexually transmitted 
diseases (STDs). Some of the key populations consti-
tute communities engaged in sex work who are highly 
prone to HIV/AIDS and other STDs. Segments such as 
migrants and truckers are at huge risks.

We believe in the advocacy of a more participatory ap-
proach, where information and education can lead to 
positive changes, and build inclusive, healthier, and 
safer societies. Not just in terms of social and economic 
equality, but in lieu of sexual emancipation among mul-
tiple genders. Women, men and binaries have to be able 
to express their desires and needs. No one should be 
forced to participate in sexual activities without their 
consent. The society has to accept and embrace other 
genders with different and multiple identities and sex-
ual preferences.

reckitt as a founder member to the Condom Alliance 
launched India’s first Condomology report in 2021. This 
report is a way to contribute to make India a sexually 
healthy and progressive nation. In 2021, reckitt scaled 
up its outreach on adolescent sexual reproductive 
health through The Durex Birds and the Bees Talk cam-
paign across Northeast India to reach over 4 million 
school children and youth. The program is a one of its 
kind initiative where the model has been put together 
along with parents prior to approaching the kids based 
on culturally adaptive behaviour change modelling and 
insights on themes like Inclusion, Awareness, Consent, 
Protection and Equity. The curriculum enables key sec-
tions, like teachers, parents, and school administra-
tions, to take the necessary steps. It is very heartening 
to see deeper engagement of respective State 
Governments and cultural bands from Northeast India.

The challenge now is to ensure that these messages 
reach the hundreds of millions of youth in both urban 
and rural areas. This is both an opportunity and chal-
lenge. Several stakeholders, including industry leaders, 
need to be involved in the process. Think tanks and 
media houses like Network18, NDTV, outlook India, 
India TV and many others can play a catalyst role to 
reach millions of youths to take the right steps. There is 
a pivotal role which can be played by oTT platforms 
like Hotstar, Amazon Prime, Netflix etc to ensure that 
the messages reach the right audience.

There is a huge role which needs to be played by the 

 

Inclusive India is the need of the day. one of the 
topmost priorities is to address critical tensions, 
and create an overall positive impact. As Durex 

India, we wish to unleash the freedom to enable 
everyone to express and behave as per her or his true 
sexual self. No one can be, or shall be, left behind. 
Everyone can adorn their true and independent 
identities. This is a must for any society, and nation, to 
involve and absorb, not just individuals, but the various 
communities.

The main action to forge this agenda, and take several 
steps in the right direction, is to educate our youth, es-
pecially the adolescents. They need safe platforms and 
spaces, where they can engage in critical social, sexual, 
and healthy conversations. An openness and keenness 

Youth in India. This includes the young influencers and 
youth organisations to create a much-needed impact. 
As they say, with great power comes great responsibil-
ity. This is true not just for Spiderman, but for every 
youngster, who has the ability to encourage others to 
change their sexual practices. Condom can easily be 
juxtaposed as a smart and cool choice. Like you walk 
out with your car key and wallet, you cannot leave your 
home without the condoms.

With a focus on UN Sustainable Development Goal 
Agenda 2030 of ‘Leaving No one Behind’ this year’s 
World Aids Day theme of “Ending the HIV Epidemic: 
Equitable Access, Everyone’s Voice” is critical to ensure 
that we reach the people who have been left behind. 
Ensuring that there is no disparity and disregard for 
those individuals who are already suffering with HIV is 
something that we need to be conscious about. At 
reckitt India we are committed to confront inequali-
ties and ensure access to products and services needed 
to address HIV/AIDS.  O

Ravi Bhatnagar  
director, external affairs and 

Partnerships, South asia, 
reckitt

enD
Inequalities
enD AIDs

S u r e S h  K .  P a n d e y
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ings. Besides, we provide 
manpower based on re-
quirements. All logistic and 
data support from the state 
is given to the partners for 
the successful implementa-
tion of the program.   
How can this be scaled up?
The first step is to proceed in 
an organized manner 
throughout the schools 
wherever it is applicable. 
regarding scaling up, we 
have to take the help and 
support of local NGos like 
the Young Mizo Association 
(YMA). We have an ongoing 
MoU with YMA for educa-
tion.  The NGo has branches 
in the villages across 
Mizoram. They are a youth 
group, and can take big steps 
in propagating and scaling 
this up. In the next step, we 
can have good partnerships 
with churches as they have 
their youth groups. We can 
rope in the biggest students’ 
organization, Mizo Zirlai 
Pawl, and others like 
Mizoram Student Union. 
These will be helpful because 
they cater to young students 
in the state and other parts 
of the country.
What measures can be 
taken to make this more 
successful?
I think the first and fore-
most thing is to make this 

InForMeD 
generation

acceptable. My biggest pri-
ority is that people have to 
be convinced. This project 
has to be the project of the 
people, students and the 
target groups. 
How do you visualize ado-
lescent sexual health five 
years from now?
I think this is important as 
without a vision, it is mean-
ingless to proceed further. 
My expectation is that after 
five years the adolescent 
groups, and adults, will be 
better informed. I am sure 
that we will have fewer prob-
lems in society. It will be a 
healthier and happier soci-
ety. The prevalence of sexu-
ally transmitted diseases like 
HIV and others will come 
down. Earlier, we couldn’t 
ask parents and teachers 
about sexual problems, and 
looked for answers in maga-
zines and periodicals. Today, 
youngsters are lucky that 
they have the facility of AI to 
answer their questions. I am 
sure if we proceed smoothly 
over five years, we will have 
much progress and fewer 
problems among the adoles-
cent groups. They will be 
more informed and grow up 
to be better adults. An  
informed generation will  
be better equipped to guide 
future generations. O

Mizoram introduced sexual 
reproductive health program 
for adolescents in November 
to educate youth and address 
their concerns. James 
Lalrinchhana, Director, 
School Education, Mizoram, 
spoke to outlook about the 
government’s action and vi-
sion. Excerpts:

Since you have just started 
the program, what impact 
do you envisage on the 
overall wellbeing?
This is a new initiative for us. 
We expect many things. We 
want this program to be a 
guidance for the adolescent 
groups. I know they are going 
through a phase where they 
face confusion. Through this 
program, we hope that they 
can become well-informed 
and grow up to become happy 
adults. These are our main 
expectations.
What are the support 
measures for the imple-
menting partners?
We initiated sharing of data 
of schools, teachers, and 
students. What we can pro-
vide more is infrastructure. 
For any events under the 
program, we make use of 
the examination halls, 
school buildings or com-
pounds to organize train-

Surbhi Chawla

 

COnveRsATiOns about sex, 
safe sex, and reproductive 
health are considered taboo and 

hence programs such as TBBT are 
important so that people are able to 
have open conversation to dispel 
doubts. In August 2021, Nagaland 
signed the MoU to introduce the TBBT 
program for children between the ages 
of 10-19. Shanavas C. (IAS), Principal 
Director, School Education Depart-
ment, Nagaland, says, “TBBT is a 
unique curriculum to address the 
adolescents’ mental health and sexual 
health. our vision is to work towards 
transforming the lives of youth, and 
preparing them for a better and 
brighter tomorrow.”

The state is preparing to introduce 
this program and is in the process of 
chalking out the details. Shanavas ex-
plains that schools have reopened this 
month and students in higher classes 
now have an option to either attend 
physical classes or opt for online ones. 
He mentions, “Through TBBT, we are 
going to cover various districts. We 
hope the details will come out soon 

and we will be able to implement it at 
the field level.”The program will kick 
off in government high schools and 
higher secondary schools. once it 
catches up, they may go to the middle 
schools.

Nagaland is known for its rich culture 
and people are fond of music, art and 
dance. TBBT program connects with 
the youth through various on-ground 
activities such as bike rallies, music 
concerts, etc, to drive awareness 
around this cause. Shanavas agrees 
that awareness is a challenge. It is 
more so in Nagaland as there is a rural 
and urban divide. He agrees that drill-
ing awareness at the grassroots level 
will not be a cake walk. “We have had 
plans in the past. However, they were 
not systematic. Hence, we went ahead 
with this MoU and will come up with a 
systematic plan to ensure that we can 
drive awareness.”

Another major challenge that the 
state needs to tackle is the language 
barrier. When we spoke to Shanavas, 
he agrees that the awareness programs 
will have to be conducted in vernacular 
and regional languages because not 
everyone understands English. He  
explains, “We have different tribal  
dialects and we will train the resource 
persons from the locality so that they 
can speak the language.” Another  
option is to connect with the locals, 
who can speak in the common lan-
guages among tribes. O 

Local
DIALeCTs 
Critical

James Lalrinchhana  
director, School education 
mizoram
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What are the challenges 
that you came across?
I don’t think we faced chal-
lenges. Participation of chil-
dren is encouraging and 
parents support our initia-
tives despite the fact that 
many of the latter did not 
have the opportunity to get 
school education. Teachers 
interact with parents and 
help them understand the 
importance of TBBT.
do you think TBBT has 
lived up to your 
expectations?
We are extremely satisfied 
and happy. We will continue 
to have the program in fu-
ture. We will deploy the 
learning so that we will get 
better participation. It is a 
satisfying journey.
What is the state doing to 
complement this 
initiative?
We have willingly and happily 
partnered with PLAN India. 
We are supporting them in 
terms of manpower and in-
frastructure. Along with sup-
porting and encouraging the 
program. The principals and 
school heads are involved 
with this project. our teach-
ers have been another big 
support as they go and meet 
parents and convince them to 
encourage the children to be 
a part of the program. O 

they spend their free time 
productively. If they are not 
guided, their minds venture 
into drugs, etc, which is not 
desirable. TBBT is a step in 
this direction to ensure that 
they understand the issue of 
teenage sexuality which they 
are going to face sooner or 
later. our schools are co-ed 
and registration of girls is 
more than 60% in some 
schools and colleges. It is a 
well-timed and well-
thought-out strategy.
How has the journey been 
so far?
The experience is encourag-
ing. The children have par-
ticipated enthusiastically. 

Teachers
ConvInCe 
Parents
A year ago, Sikkim launched 
the adolescents’ sexual pro-
gram, TBBT. It was the first 
state to do so in the north-
east region. G.P. Upadhyaya, 
Additional Chief Secretary, 
Department of Education, 
Sikkim, says that the experi-
ence is encouraging. 
Excerpts from the interview:

Why did you decide to 
start TBBT?
Sikkim is a progressive state. 
We were the first to ban plas-
tic carry bags in 1997. 
Besides, we took proactive 
steps and the state is known 
to be a clean well-governed 
one. If you look at social val-
ues and environmental con-
sciousness, these are 
prevalent in school children. 
our children use waste plas-
tic materials to create deco-
rative things. They have a 
natural talent. Female par-
ticipation in the workforce is 
high. More than half of the 
government workforce is fe-
male. They are active on all 
fronts. We were among the 
first to instal sanitary napkin 
vending machines in schools. 
Hence, it was appropriate to 
start the adolescents’ sexual 
reproductive health pro-
gram. Children need produc-
tive knowledge and 
constructive ideas so that 

They are forthcoming. We 
have a large number of fe-
male teachers. The ecosys-
tem is healthy. Personally, I 
feel that it is a good inter-
vention and a step in the 
right direction. Sikkim is 
relatively more prosperous 
amongst north-east states. 
Besides the low population, 
people have good jobs. 
Government jobs are easily 
available. We feel that ef-
forts and resources can be 
channelized to provide sex-
ual awareness among chil-
dren. Now, we are so 
satisfied that we will tell 
other states to inculcate this 
program.

 

IndiA is a young country, 
with every third person 
being in the 15-24 

age-group and, hence, it is our 
responsibility to make sure 
that the young people have 
everything they need to 
transition to a responsible adult. 
A large part of that includes giving 
them access to safe spaces and 
information about their sexual and 
reproductive health and rights 
(SrHr). Almost 2.34 million 
Indians live with HIV today and 83% 
of them are between the age of 15 and 
45 years (NACo, 2019). The Covid-19 
pandemic disrupted access to safe 
spaces, SrH, and mental health for 
young people. Therefore, the need is even higher  
to educate young people, build capacities and create  
safe spaces for them. 

 Conversations about gender, consent, access to safe 
SrH services and contraceptives are becoming non-ne-
gotiable for youth. We believe that young people should 
be aware about their sexual and reproductive rights so 
that they can make informed choices for themselves and 
people around them. There is an increasing misinforma-
tion around SrHr among youth and this is leading to 
harmful sexual practices and violence. We have a role to 
play, from parents to educators and every institution in 
the middle needs to create safe spaces and provide the 
correct information. 

In alignment with the UN Agenda 2030 for sustainable 
development, we at MASH Project Foundation joined 
hands with ASSoCHAM to realize the importance of 
more comprehensive work on SrHr, especially for 
young Indians. We use this opportunity at World AIDS 
Day to introduce our program that aims to create aware-
ness and build the capacities of young people to have 
healthy conversations around SrHr. It will focus on cre-
ating safe spaces in college campus and other communi-
ties to talk about safe sex practices, protecting 

themselves and others around them 
from Sexually Transmitted 
Infections (STIs) and unintended 
pregnancies.

This program will be conducted 
in phases – information dissemi-
nation, capacity building and 
campaigns and advocacy. The 
program will expand into creat-
ing safe campus ambassadors 
which will activate youth en-
gagement, build communities 
around campuses and other 
spaces accessible to young 

people. We will be leveraging 
the digital media platforms to 
take the message to a much 
larger audience and eventu-
ally impact over 10 million 
youth in a short span of time.

“We are firm believers in 
the potential of youth of 
India and that’s why we have 
launched a program to ad-
dress their Sexual and 
reproductive health needs. 
The program’s foundations 
are based on the pillars of 
Awareness, Inclusion, 
Consent, Protection, and 
Equality. We’re committed to 

impacting over 10 million youth of India through part-
ners like MASH,” explains ravi Bhatnagar, Director, 
External Affairs & Partnerships SoA, reckitt. 

“ASSoCHAM has been leading efforts on family plan-
ning, life skills, and welfare activities and young people 
are one of the most important stakeholders for us. They 
are one of the most valuable assets for our country’s 
growth and economy, and we need to work closely with 
them to provide the required support at various stages of 
life, to create a healthy and a sustainable future,” adds 
Deepak Sood, Secretary General, ASSoCHAM.  O

sAFe spaces, 
safer sex Aashish Beergi

Founder & ceO
maSH Project Foundation

G.P. Upadhyaya
additional chief Secretary  
department of education
Sikkim

youNg peopLe shouLd be 
aware of sexuaL righTs 
so ThaT They CaN Make 
iNforMed ChoiCes for 
TheMseLves aNd peopLe 
arouNd TheM. There is 
MuCh MisiNforMaTioN 
arouNd sex
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w h o  a r e  y o u ? 
s e c t i o n  2

As we said, accepting one’s identity, and those of the others makes the 
society inclusive, and inculcates social and sexual equality. This is the 

most important manner in which we express and enhance sexual rights. 
Hence, it is crucial to ask the above-mentioned two questions. Once, there 
is clarity on these two fronts, the rest is easier. Thus, our four characters 

venture out of the bedroom, go out in the open, and meet people with 
different identities. 

Graphic Novel continues from Page 21w h o  a m  I ?
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The ever-existentia l questions!  
Who am I? Who created me? Why 

am I here, and not there, somewhere 
else in the universe?

It’s the God problem. If God created 
us, a s theology says, then who created 
the God, a s Russell a sks? If there is an 
intelligent design, who is the designer, 

a s she cannot be God? Is there a chance, 
a s science claims, that the universe and, 

hence, the plants, animals and humans can 
mysteriously appear on their own.
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And, a s Darwin, and neo-
Darwinism, put it, species can 
evolve out of a single cell, 
which too can emerge out 
of carbon atoms, which are 
the products of protons 
that appeared in the 
first 10-to-the-power-
negative-12 seconds after 
the Big Bang.

Yet, the earth-centric 
theology gave way to the 
sun-centric science, and then 
to objects in the universe 
which rotate and revolve, 
and are in perpetual motion. 
Thanks to Copernicus, Kepler, 
Galileo, and others. Today, 
the anthropomorphic view, 
where we attribute human 
traits to non-humans, and 
look at the universe from 
our perspective, is dying a 
slow death. We may not be 
the highest level of Darwin’s 
evolution.
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Dawkins’ selfish gene and Watson-Crick DNA are at the nub of who we are, and how we behave, not just now, but over millions and 
millions of years. No one denies DNA. Even I know this. Of course, Dawkins writes that we are “surviva l machine-robot vehicles blind ly 
programmed to preserve” our genes. The world of the selfish gene, he adds, is “one of savage competition, ruthless exploitation, and 
deceit”. Sexual selection tells us that the male has excess of sperms and his job is to distribute it as much as he can. And the female 
has less of eggs and her job is to safeguard them in a bid to further her species, and enlarge the population.

Nests of bees and ants are ana lyzed on the 
basis of kin selection. Since the worker-
daughters and the Queen, and this isn’t about 
you, Queenie, have a high genetic relationship, 
it is more effective for the former to send 
their gene copies into the next generation by 
helping the Mother to produce the offspring, 
and not bother to do it on their own.

or neo-Darwinism only. Even the cla ssic 
peacock-peahen case, where the male has 
ornamentations, like the tail, to attract 
the female, is being turned upside down.

PlaTo:  But these theories are slowly 
being deconstructed and debunked. We 
have discovered super-colonies of socia l 

nests. One of them in Japan, of red wood 
ant, had over 300 million workers and a 
million queens in 45,000 interconnected 
nests over 2.7 km. Mate selection and 
mating cannot be defined by Darwinism 
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New studies find that peahens don’t 
express preferences for peacocks with 
elaborate traits. In fact, the opposite 
may be true. Peacocks did not develop 

tails to attract the opposite gender. But 
the peahens deliberately opted for dull 

plumage as a protective trait since they 
are more in danger during incubation. In 

the beginning, both peacocks and peahens 
had beautiful tails.

In the beginning, there was only God, 
who created something out of nothing. 
In 1633, the Roman Inquisition indicted 

Galileo of “vehement suspicion of heresy”, 
which was midway between mild and 

formal heresy. 

For those who are interested, cooperative teamwork is the new name of the evolution 
and sexual selection game. Species, and our genes, may not be so selfish. Neither is 
nature. Many, and possibly most, animals and plants pursue team goals, and not individua l 
ones, where the evolutionary payoff may be higher. However, the distribution of the 
payoff among the individua l members may be highly skewed. We, or our genes, are 
selfish. But they are a lso a ltruistic. Both coexist.

.Kepler says that there was only  
God in the beginning. However, his 

God is geometry. “Why waste words? 
Geometry was coeternal with the 

divine mind and is God himself.” Galileo 
maintains, “God placed the sun at the 

center of heaven and… He brings about 
the ordered motions of the moon and 

other wondering stars by making it 
turn around itself like a wheel.”
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The modern version of the creationists, 
or the belied that God created the 
cosmos, is the theory of intelligent 

design. At the heart of a cell, when it 
comes to living beings, and the mind of 

a quark, the smallest inanimate particle, 
is a complexity that is immeasurable, 

pleasurable, and unique.

Jokes apart, the issue is that we are 
interconnected to every particle in this 

universe. Let’s not get fooled by the notion 
that we are unique. Neither is Earth, which 
looks blue from outer space. Neither is the 
Milky Way. Yet we are different from some 
of the plants and animals because we have 
consciousness, an identity that’s different.

Now science tells us that the universe can create itself, on its own, 
without any help. No God, no intelligent design, and no creator. 
Howard Bloom writes that instead of this shack, we may be sitting 
in a café at the edge of nothingness, or at a time when space, time, 
speed, motion, and energy did not exist. Poof, what Feynman calls a 
singularity, can appear out of nowhere. The singularity is infinitely 
small, but it has space and time in it. Suddenly, it can gather huge 
speed that spins it into motion and gives it energy. This action and 
motion itself can produce quarks, protons, neutrons, electrons, and 
all the particles needed to make the zillions of stars and galaxies, 
even quasars, pulsars and black holes. As well as dark invisible energy 
that constitutes the bulk of this universe.
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You know what is the most bizarre thing? The 
expanding universe, where the further the 

objects are, the faster they f ly away, is built in 
a way that wherever one positions oneself, one 
feels to be at its center. If Earth is taken away 
to another locations, billions of light years to 

the right or left, we can look up at the sky and 
feel that we are at the center of it. This is the 

underlying beauty of the universe.

New studies show that 
some animals may have the 
concept of death, and what it 
means to die. They may have 
consciousness too.

This universe, to be precise. 
There can be hundreds of 
para llel universes, where 
too we exist with different 
laws and behaviors.

In an interview, one of the band performers 
says that his childhood friend, who was 
involved with TBBT, invited the band 
to perform. (For the record, Laxmi 
NarayanTripathi dea lt with stigma, 
harassment, violence, and sexual a ssault.) 

Suddenly, Dovy comes 
running up to them. She is 
a bit breathless.

Guess, who…. I met… while on the… walk? No, 
it wasn’t Laxmi Tripathi, my fav, or celebrity 

like Shah Rukh. I met Asherie, the lead voca list 
of Whoop, the Imphal-based band. Remember, 
it performed TBBT theme song on the World 
Sexual Hea lth Day, and other events. I looooove 
the theme song, especia lly, the lines, Let’s ta lk 

about your sexuality, Not black and white, 
We’re a rainbow family, Open your eyes and 
learn to see, Knowledge will set you free.

W h o o P  B a n D
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Everything is about knowledge. 
This is about us, a s humans, a s 

people with varying and changing 
identities. This is about sexual 

and socia l inclusiveness.

And the stereotypica l myths that go 
with personalities and individua lities. 

Sushant Divgikar, a LGBTQIA+ activist, 
feels that an accepted notion is that 

it is the ‘others’ who spread HIV. This 
is rubbish, according to him. LGBTQIA+ 

people are as vulnerable to A I DS 
as those who don’t know about or 

practice safe sex. 

As information becomes democratized, and 
we are overloaded with it, disinformation 
and fake news rule. Behavior studies show 
that if an origina l lie is corrected, most 
remember the fa lsehood. It’s not about 
propaganda; it’s how our brain processes 
information.

Worse, we latch on to socia l stereotypes, 
societa l acceptances or denia ls, which 
perpetuate out ignorance. As a society, 
are we more stupid than we were? Is this 
the price of progress and civilization? 
What’s the point of prosperity if we 
become more selfish, and less a ltruistic? 
What’s the point if more people are 
sadder?

We a ll live in a yellow submarine, 
a bubble that engulfs yellow 
journalism, ha lf-baked facts, and 
farfetched opinions.
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This is why I like Rahul Rajkhowa, a singer 
who has a lso sung the TBBT theme song. 
Initia lly, he wrote lyrics related to women 
empowerment, sexual harassment, and 
domestic abuse. Later, he graduated to 
Climate Change, socio-politica l issues, etc. 
He wants to cover myriad issues because 
he is a multi-genre artist. He wants to be 
different, not stick to songs about parties 
and love. He a lso works a lot to encourage 
and promote loca l artists.

Aristotle was among the first to say A is A. 
Hence, I am I, you are you, he is he, and she is 
she. What he actually said was that the “same 
attribute cannot at the same time belong and 
not belong to the same subject and in the 
same respect”. Leibniz simplified this law of 
non-contradiction into A is A, or it is not A. Over 
centuries, this became the overriding principle. 
Almost every piece of knowledge begins from it. 
But there were a lways those, like Heraclitus, who 
believe in constant change. For them, everything 
changed a ll the time. Heraclitus said that you 
cannot step twice into the same river. Cratylus 
refined it to you cannot step in the river once.

We digress so much. We started 
from a singular question, who am I? 

Connected to this is my relation with 
the community, society, plants and 

animals, Milky Way, and the universe. 
Am I on my own, or am I linked to 

everything else?
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The Ship of Theseus dilemma. If a ship is 
completely repaired with new parts and raw 
materia ls on its voyage, is it the same one 
as the origina l. Take the ana logy further. If 
a wooden ship carries additiona l planks for 
repairs, and each of the origina l is replaced. 
The old planks are repaired and a new ship 
built out of them. Of the two ships, which 
A is A? Which is the origina l one? If you 
have a brain or memory transplant, who is 
the new you, and who antedated you?

Look at it another way. Millions of 
cells in our body are destroyed and 
born each day. Within weeks, and 

at regular intervals, a ll the cells are 
replaced. Who am I and who was I?

I am I because of my consciousness and memories. As 
long as I remember who I was, what I went through, 

and I consciously understand who I am, and what I 
am going through, I remain I. I am I because I am not 
a fragmented soul but a whole that comprises the 

past, present and future. In a para llel universe, there 
may be no past, present and future, but a seamless 

timeless time that f lows in a ll directions.
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I am I because I see myself as I. I 
am I because I think and feel like I. 
Replacing my cells, and even my brain, 
doesn’t take away everything that I 
was. I retain something of the past 
that carries on to the present. I am I 
because I still have a future.  
I was and will remain I.

In the end, identities are personal. No one else can  
define them. You are what you are, and I am what I am.  

The same rules apply to sexuality and gender.  
Thus, we need to be inclusive, not exclusive. 

Simply because A is A, A isn’t A, and opposites are  
joined invariably at the hips, creative cosmos thrives.  

It creates something out of nothing because of an  
additional universal corollary: 1+1 isn’t always two.  

This is how the universe constructs, deconstructs  
and reconstructs itself. It creates and destroys.  
It evolves into life and consciousness, and gives  

us the ability to think, who am I?

THE END
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Education Secretary, 
Meghalaya, A Ch Marak, 
says that programs like 
TBBT can teach children 
about their growth and de-
velopment, both physically 
and mentally

What benefits can you 
achieve from this 
program?
I think there are a lot of 
benefits. TBBT will teach 
children about growth and 
development, both physi-
cally and mentally. It will be 
a good and ideal program for 
especially those who are ap-
proaching adolescence. our 
schools’ curriculum is not 
designed to address issues 
like kids’ sexuality, adult-
hood and gender parity. 
Therefore, TBBT will be a 
great help.  
Meghalaya runs an aware-
ness program on similar 
lines? So will PlAN India’s 
initiative complement it 
and take it forward?
What we are running is not a 
special curriculum frame-
work about sexuality and the 
physical and mental growth 
of children. TBBT will 
spread awareness among 
children heading towards 
adulthood. It is quite difficult 
to talk about sex and sexual-
ity with kids. Especially 
among the parents who feel 
shy to explain to their chil-

experts from PLAN India are 
resourceful and capable of 
sensitizing the children and 
adolescents for this cause.
How do you implement it 
with PlAN India?
We have introduced it 
among school staff, school 
principals, churches, coor-
dinators, district education 
officers, block school educa-
tion officers, etc. In the next 
step, we will run an aware-
ness program in the districts 

dren. Irrespective of gender, 
children feel shy to talk 
about sexuality and their 
physical growth. It is a chal-
lenging program, especially 
among the tribal population. 
I believe that the people in-
volved with PLAN India are 
trained and know how to 
handle the situation. They 
can deal with it and address 
the problem of sexuality 
among young adults. 
Although it is difficult, the 

we hAve  
expectations

with the active support and 
help of the PLAN India 
group. Hopefully, the aware-
ness campaign will enhance 
people’s participation. of 
course, we haven’t been able 
to incorporate it in the cur-
riculum and textbooks. 
However, we believe that 
with the help of our stake-
holders, we will be able to 
achieve the desired benefits.
Since you have a MoU, can 
you share the role of the 
state government and 
PlAN India?
As per the MoU, we give 
logistic arrangements and 
coordination. For instance, 
coordinating with school 
heads, institutions, princi-
pals, and providing infra-
structure is our 
responsibility. PLAN India 
provides us with trainers 
and mentors. So we both 
have collaborated to make 
this program a success. 
What are your expecta-
tions from TBBT?
We have high expectations. I 
believe the children will 
benefit by learning and lis-
tening to the lectures, par-
ticipating in the talks and 
awareness campaigns. We 
expect that it will have a 
great impact on their minds 
and physical education. 
Also, this will help the chil-
dren to understand their 
sexual health and physical 
growth. It will help reduce 
crime against children too.
Who are the other 
stakeholders? 
We will collaborate with 
NGos. We will discuss with 
PLAN India on how to take 
the program across the state 
so that we will cover all the 
schools. We will talk to com-
munity leaders in the rural 
and urban areas.  O

Surbhi Chawla

 

IT is the darkest before dawn. But only a handful is able 
to see the silver lining in the dark looming clouds, and 
grab the opportunities that life presents. Meet Sadam 

Hanjabam, the founder of Ya_All, which is India’s first 
registered queer and youth-led and youth-focused 
organization based in the North East. He has featured on 
oprah Winfrey and Prince Harry’s mental health show.

In 2017, a queer Sadam had a queer idea: a secret 
WhatsApp support group for people like him, a so-
cial-virtual forum where young people could discuss 
things. Soon, the group came out openly as a collec-
tive and now works to promote safe spaces for the 
queer community and spread awareness and accept-
ance. Sadam journey from Manipur to Ya_All was full 
of challenges. Lack of job and education opportuni-
ties in Manipur, violent socio-political climate, prolif-

eration of drugs, and little acceptance for queers forced 
him to migrate. He came to the city of dreams, Mumbai, 
the cradle of Bollywood and freedom.

one assumes that the transition was better in the metro. 
However, this was not the case. At the same time, he was 
then trying to process his sexuality. This took a toll on his 
mental health and he overdosed on drugs. He had a trau-
matic and horrifying experience at the hospital when it 
became a police case. He flew back to undergo treatment. 
Six months of medicines and cleaning-out process made 
the doctors feel that he was ready to move on. 
Unfortunately, this was not to be. Sadam relapsed within a 
month and was put behind bars. 

The inability to find safe spaces, or 
support systems led him to start Ya-
All to find like-minded people to talk 
and connect with. He realized that 
he wasn’t alone out there. During 
the pandemic, the organization 
helped the LGBTQIA+ community 
with food and ration. As people lost 
jobs, and moved back to their native 
places, it used crowd-funding to 
even help people pay rents. It dis-
tributed 1,500 condoms to propa-
gate safe sex. It gave 6,000 sanitary 
pads to young girls. A helpline num-
ber encouraged people to speak up 
and share experiences.

Ya-All and Saddam took center-
stage when they put together the first transgender foot-
ball team. “Sports is generally seen as entertaining, 
engaging, and it is also a neutral space. However, there 
was never a place for transgender to play. There is no cat-
egory for them. We realized that many such players 
wanted to be on the field,” explains Sadam. A new team 
was born, with an added hope to achieve inclusion in 
sports. In the recently held fourth edition of queer games, 
the Consulate General of the USA flew from Kolkata to 
Manipur to inaugurate the games. The team  supported 
by TBBT will participate in the Queer olympics. O

From 
Drugs

to 
hugs

four years ago, sadaM 
had a queer idea: To 
sTarT a seCreT so-
CiaL Media group for 
queers. iT ChaNged iNTo 
aN opeN CoLLeCTive for 
The youNg aNd oLd 

A Ch Marak
education Secretary
meghalaya

Sadam  
Hanjabam
Founder
Ya_all
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SexuAliTy is an integral part of human life. 
Children and young people have the right to receive 
reliable, science-based and comprehensive 

information about it. Yet, there is no Comprehensive 
Sexuality Education (CSE) as a part of curriculum, and 
most schools, teachers and parents are not qualified to 
provide it. There is confusion and taboo on these topics, 
which makes it extremely challenging and stressful for 
children to navigate adolescence and puberty.

TBBT was conceptualized to comprehensively address 
the growing-up and life skills education among the youth 
populace. It has a two-level interactive, animated curricu-
lum that covers critical life skills to promote the core prin-
ciples of inclusion, awareness, consent, protection and 
equity. The curriculum was specially designed to share in-
formation in an easy and creative manner to empower 
them to make informed decisions about relationships and 
sexuality. It aims to promote healthy behaviors. TBBT 
curriculum was launched with PLAN India, with the sup-
port from the state governments of Arunachal Pradesh, 
Manipur, Meghalaya, Mizoram, Sikkim and Nagaland. The 

 

MAss media has a vital role in exposing high 
proportions of large populations to messages, 
questioning powerful social norms, and 

behaviors driven by social conditioning to power change. 
Public interest campaigns supported by TV and media 
networks are active advocates of change. They will 
continue to partake in communicating change albeit 
increasingly in the digital world.

We, as communication partners, did not face much hes-
itation in our engagement with the media because of the 
sound TBBT curriculum. The support from partners like 
Wipro-GE Healthcare, Love Matters, state governments, 
parent groups, school management committees, district 
administration and the Department of Education and 
Social Justice (GoI) lent gravitas and belief in the pro-
gram and earned media support.

Widespread conversations break down the taboos. 
Embedding messages in TV soaps, cinema, and popular 
content will make people talk and air concerns, and 
convince them to accept change. Through TBBT, we con-
nect with target groups, start meaningful conversations, 
and contribute to foster change. Sensitive and appropri-
ate communication is a powerful tool especially since we 
are dealing with an ingrained social and behavior mind-
set. With easy access to technology, comes a generation 
of self-educated and aware consumers but it is important 
to ensure offline integration to mainstream socially im-
portant conversations.

It’s easy to dismiss social media as an endless stream of 
cat videos, lockdown dances or brunch photos. But when 
harnessed in the right direction, it serves as a catalyst. 
Sex education does not happen in schools. It goes as far 
as a chapter on the reproductive system. Adolescents 
leave school knowing more about Pythagorean Theorem 
than about puberty, and healthy sexual relationships and 
rights. Young people have social media accounts, and use 
websites and communities to educate themselves.

TBBT works on social media to drive awareness. It 
aims to provide accurate information, and create a safe 
space by normalizing discussions about sex and inclu-
sivity. It is a broad, diverse, and personal topic – and so-

program struck the right chord with youth and reached 
around two million children across the six states within 
two years, with an innovative, engaging curriculum to ad-
dress the information gap as well as issues related to 
Power, Protection and Pleasure.

Future outreach is aimed at tapping another three mil-
lion children across remote areas. The aim is to work to-
wards transforming the minds of youth by keeping up 
with their advancements through education and aware-
ness. The impact will more specifically be defined by a 
social return investment study in the long term.

It is challenging as society is bound by social reserva-
tions on freewheeling conversations on these subjects.
The content has to be curated and communicated sensi-
tively, balancing the risk of promoting sex among youth. 
As youngsters have short attention spans, it is difficult to 
engage the target group, which tends to ignore or over-
look such subjects. We need ways to integrate the mes-
sage through a relatable and nuanced cultural medium. 
Music is one of the best ways to connect with the youth 
as their affinity and receptiveness to it is well-known. It 
is able to capture and communicate the criticality of core 
messages in a wonderful and impactful manner. TBBT’s 
hummable theme song, ‘Let’s Talk About It’, helps to en-
courage adolescents to make informed choices.

To ensure cultural alignment and a more natural im-
mersion, TBBT holistically celebrates special days and 
important health days leveraging its rich music, art, and 
culture. During the pride month, it promoted inclusivity 
and awareness about the LGBTQIA+ through three 
North East’s notable singers, Andrea Tariang, Asenla 
Jamir, and rahul rajkhowa.

PLAN India deploys a direct approach, unlike other 
traditional media where sex is talked about in euphe-
mism. PLAN India creates purpose-driven content in the 
most shareable fashion using reels, carousels, videos or 
even leveraging influencers to create anecdotes, murals 
or comic videos. For visuals, we use a combination of 
color palettes. our primary colors – pink, blue, purple, 
and red – represent freedom, trust, harmony, affection 
and compassion. O

cial media allows us to curate a personalized learning 
experience.

We advocate use of visual communication to make po-
tentially confusing ideas easier to understand. Audiences 
are visually literate, which means that info-graphics, vid-
eos, and diagrams can do the heavy lifting of making ex-
planations work. But illustrating sensitive subjects isn’t 
easy. To translate them into creative needs to be done 
mindfully, with an undertone of pedagogy. To ensure max-
imum reach and smooth communication on social media 
of the theme song, we focus not only on mindful creativity 
but a collaborative approach with influencers across par-
enting, lifestyle, art, comedy, sex-education and sports. A 
series of anecdotes was curated and deployed along with 
graphical murals on the importance of hygiene as well as a 
parody to reinforce the messaging pillars. The mixed ap-
proach enables us to deliver positive and impactful com-
munication to the target audience. O

Let’s
TALk

about it

vIsuAL
is the 

MessAge
Archana Jain
managing director
Pr Pundit

Richa Shukla
education Specialist
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Mohammed Asif and Dr 
Komal Goswami work for an 
organization that strives to 
advance children’s rights and 
equality for girls. They 
believe that India needs 
urgent measures to 
implement adolescent sexual 
health programs. Excerpts 
from an interview with 
Jeevan Prakash: 

 
What’s your vision?
Asif: It is important to talk 
about it because incidents of 
reproductive and several 
other diseases, illness and 
morbidity, evident through 
the National Health and 
Family Survey, indicate a 
need and an opportunity for 
improvement in this space. 
There are gaps especially 
with regard to the uptake of 
modern contraceptive prac-
tices, correct knowledge 
about sexuality and other im-
portant determinants of re-
productive health. Plan India 
works closely with Durex and 
reckitt under the TBBT pro-
ject that’s oriented at trans-
forming the landscape.
Why is there a need to im-
part comprehensive sexu-
ality education?
Asif: one of our efforts is to 
create a successful model of 
change and TBBT is a step in 
that direction. We work in-
tensively and comprehen-
sively to create a model in 

riculum in the rest of the 
country. The curriculum in-
tends to make people’s lives 
healthier by providing them 
with life-saving critical in-
formation on sexual and re-
productive health, 
empowering adolescents, 
promoting healthy behavior, 
engaging communities, and 
helping adolescents to be-
come responsible adults.   
What about the training of 
teachers?
Komal: This can be the cata-
lyst of the entire approach 
and implementation of the 
program. We want to reach 
out to children who think of 
schools as safe spaces. We 
hope to create a safe space 
through teachers so that they 
can help students develop 
the confidence to talk about 
sexual health. Children are 
hesitant to talk to peers, par-
ents, etc. of course, we un-
derstand that the students 
are the change agents when 
we talk about nation’s growth 
and nation-building. We 
make a process that will 
reach out to teachers in each 
school in six north-east 
states. Also, our unique 
rewards and recognition 
program with interschool 
and interstate prizes helps 
motivate important stake-
holders such as schools, prin-
cipals, teachers and students 
to participate in our program 
for improved outcomes on 
sexual health in the critical 
growing-up years. O

knowledge to enter adult-
hood and family life. I think 
this itself is a problem. What 
I foresee is that it has issues 
around child protection. We 
do know what kind of sexual 
violence is there against girls 
and boys. How does this get 
connected through having 
appropriate and correct in-
formation and knowledge 
about sexuality, active health 
rights, family planning, con-
traceptives. etc? I think pub-
lic health, as well as the other 
social challenges, have to be 
addressed and this is the 
right time to do so.
What is your experience in 
the six north-east states?
Komal: Through this pro-
gram, we intend to focus on 
two million children in six 
states – Meghalaya, 
Mizoram, Nagaland, Sikkim, 
Arunachal Pradesh and 
Manipur. When we started a 
year ago, the topic was repro-
ductive and sexual health, 
and people were not com-
fortable to talk about it. 
Since then, the conversa-
tions have started. one of the 
biggest achievements is that 
the state governments and 
the school education depart-
ment have partnered with 
us, officially signed MoUs, 
and inculcated the program 
into each school through 
principals, teachers, and stu-
dents. We wish to empower 
children by talking about in-
clusion, equity, awareness, 
consent and protection. The 
curriculum is laid out in a 
way that it doesn’t just talk 
about bodily or emotional 
changes, but about psycho-
logical wellbeing, with men-
tal wellbeing as an integral 
part, and safety. The chap-
ters in the curriculum in-
clude dating violence and 
substance abuse, apart from 
menstruation, night fall, and 
reproduction. The curricu-

How does one make it a na-
tional phenomenon?
Asif: In fact, this is on the 
agenda for some time. There 
is a less-known government 
program on school health 
and we wish to promote the 
same with a strong focus on 
sexual and reproductive 
health education. What is 
missing is how to enhance 
curriculum development 
and teachers’ training, and 
get parents and school man-
agement committees on 
board. How does the school 
health initiative harmonize 
with other agendas in a ro-
bust manner? The New 
Education Policy does have 
elements of health and well-
being, so there is an oppor-
tunity. With successful 
models like TBBT, it will be 
easier for state governments 
to take it up.     
What problems will we 
face if this isn’t done?
Asif: The obvious challenges 
are in the space of public 
health because you will have 
a large cohort of the popula-
tion that needs to be sup-
ported with information and 

which the participation of 
adolescents, teachers, and 
the education system, 
demonstrates that change 
can be brought about in 
these areas. once we have a 
tested model on a reasonable 
scale, it becomes easier to 
take it to the state govern-
ments, which are committed 
to the issues, and are respon-
sible to take this forward. 
They can scale it at the 
states’ levels, and we can 
take it to the UN agencies 
and CSr colleagues. So, the 
idea is to build a comprehen-
sive monitoring evaluation, 
create evidence and this is an 
important step that is not 
just about implementing or 
design, but following it up.

lum is holistic and focuses on 
engaging youth in a way that 
learning becomes fun and fo-
cuses on concept of inclu-
sion, equity, awareness, 
consent and protection. It 
becomes important to edu-
cate teachers, students and 
communities as HIV preva-
lence is still higher in some 
of the north-east states.
Is there a need to include 
TBBT in the national 
curriculum?
Komal: In fact, the govern-
ment has taken various ini-
tiatives recently. We wish to 
complement these pro-
grams. We want to have the 
curriculum enrolled in the 
north-east and there is a 
scope of envisaging this cur-

successful
MoDeL oF 

change

Dr Komal Goswami
chief of Party, Plan india

Mohammed Asif
executive director, Plan india
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THe idea behind the launch of a bilingual web 
platform was to look at and address adolescent 
sexual reproductive health and rights. It was an 

area that had huge challenges of how to get young people 
to talk about these issues, how they accessed informa-
tion, and what they thought, among other things. The 
bilingual idea came because of the focus on the Hin-
di-speaking belt. Love Matters was born not because we 
thought it was a great idea. We conducted research and 
got adequate evidence to suggest that people want to 
understand the information they got in context of sex 
and relationship. They wished to know about sources of 
information, credibility, gaps, and how they want to 
assimilate it. A high percentage of young people spoke 
about accessing pornography and depending on conver-
sations with peers which, of course, resulted in twisted 
notions around sex and relationships. We realized that 
they didn’t get the correct information, and it impacted 
the way they made decisions. In pornography, it is 
demeaning to see how women are treated. Such under-
standing trickled down to adolescents in a way that was 
not being discussed openly.

India doesn’t have comprehensive sexuality education, 
and the programs are preachy, and look at the issue from 
largely disease prevention perspective. For instance, 
they talk about what we should not do because of what 
may happen. While such information is true, the prob-
lems lie somewhere else. Youngsters claim that they not 
interested in knowing how I will die but how do I aspire 
to have great sex and relationships. This is why we talk 
about pleasure-based approach to sex and that’s how we 

IT’s AbouT  
pleasurable

sex

look at the new model around sex education using new 
media platforms. our research found that young people 
would like to access information through mobile phones, 
computers and laptops. And that’s why Love Matters is a 
digital initiative.

of course, Love Matters is the largest brand, not only 
in the country but worldwide. And we talk about right-
based, pleasure-based, honest, non-judgemental, and 
science-based information that is not boring. This is 
centered around users’ lives and persuasive storytell-
ing. We are operational on digital and social media plat-
forms. We do combinations of activities. We do radio. 
We do training for youth advocates and young people as 
content creators. We focus on how to think about good 
quality content which is empowering, and without 
shame and stigma. O

(As told to Jeevan Prakash)

Vithika Yadav talks about India’s  
first bilingual digital initiative on 
sexual reproductive health and  

rights of young people

There are heroes and then 
there are those without 
capes. Elvis Joseph belongs 
to the latter category. He left 
a cushy corporate job 13 
years ago to work with HIV 
children through a first-of-
its-kind project, ‘Champion-
in-Me’ . The athlete Elvis 
designed a sports-oriented 
program for adolescents and 
kids to eradicate stigma, and 
improve immunity and fit-
ness. Excerpts from the inter-
view by Surbhi Chawla

What was your 
inspiration?
For me, this is a calling. 
Since college I wanted to do 
sports management and 
build communities. Sport is 
a very powerful tool. My 
first project was for HIV 
children. For me, the larger 
intent was to empower lives. 
The objective was to build 
the immune system of the 
child. The world talks about 
HIV but there are no solu-
tions for the affected. People 
are pumped with medica-
tion or neglected.
How has the program 
progressed?
We started with 20 kids; in 
Karnataka alone, we now 
have more than 3,000. The 
idea is to inculcate a sense 
of belonging and identity, 
and give them opportunities 
to make them independent.  
The vision is to reach one 

about children dying. In 13 
years, I have seen death due 
to an ear infection and com-
plications not related to HIV. 
There is no fund for sports. 
So, it was a challenge, and we 
face it today. We took chil-
dren to compete at the 
Children’s olympics in the 
Netherlands, they partici-
pated in Boston and Gold 
Coast marathons. A docu-
mentary was made on two 
kids who participated in the 
marathon.

According to NACo statis-
tics, we have more than one 
lakh HIV children. However, 
we have no data about them. 
What happens to them 
when they turn 18? Where 
do they go? We cannot keep 
them in support and care 
centers. These kids are vul-
nerable. However, the coun-
try doesn’t have a plan for 
them. We don’t know what 
they’re going to do. In terms 
of financials, there is a need 
for more people to get in-
volved, and take on more re-
sponsibility. We need an 
ecosystem where you can 
handhold people they are 
24. We launched a new pro-
gram this year, ‘Champion 
in Me rising 20’. We work 
with young adults between 
19 and 24 years in the sports 
programs, and ensure that 
they finish graduation. We 
will help them with employ-
ment skills. O

With the understanding, we 
adapted. over time, we have 
worked with different insti-
tutions, support and care 
centers, and community 
networks, and got to know 
how to deal with people.
How challenging was it to 
get initial funding?
Government funding is for 
specific purposes, especially 
medication. However, for ed-
ucation support, merely a law 
on equal rights does not get 
the job done. Advocacy is an-
other important part. right 
from 2009, the focus has been 

million children in the 
country.
What is your learning?
In medical terms, I had no 
idea about their food habits, 
our training methodology 
and modules. I was worried. 
I started in small groups. 
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Vithika Yadav
country Head
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It’s an orphanage for young transgenders 
and others, who are socially ostracized.  
Photographs by Tribhuvan TiwarihoMe together

they are neither homeless nor 
social orphans. they have a home 
away from home, despite being 
neglected by families and relatives 
and shunned by society. thanks 
to Garima Greh, bela (dancing in 
blue and black) and others live in 
dignity, with their heads held high. 
the 22-year-old bela is a self-taught 
kathak dancer, who learnt the skills 
on the Internet, once she realized 
that she was transgender, she left 
home as she wasn’t supported by 
parents. but it didn’t matter; she 
found Garima Greh. She still visits 
her family, but in silent secrecy. 
rudrani Chhetri, who runs this 
home, represents Mitr trust. there 
are scores of state-sponsored 
Garima Grehs across India.
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Varanda (below), 21, wants 
to be independent and 
financially empowered. the 
fatherless transgender left 
home when her younger 
brother threw her out. With 
support from friends, she 
married, but was mercilessly 
beaten by her husband. her 
refuge: Garima Greh. others, 
like Chahat, have similar 
stories to tell and yell.  
are we listening? 
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